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Bengaluru:Ola spent much of the
past six months strengthening its
core, adding a breadth of services
and forging ties with an Uber-be-
ating giant. And, according to in-
vestors and consultants tracking
the sector, it’s working.

Ola has been able to extend its lead
over a fast-gaining Uber by adding
both low-cost and luxury-ride cate-
gories, increasing focus on custo-
mer experience as well as onboar-
ding China’s largest taxi-hailing
service Didi Chuxing as an inves-
tor, they said.

Ola’s aggressive push to win back
customers became pronounced in
February with the launch of a new
lower-fare category, Micro, and ex-
panding to another 75 cities, furt-
her heating up its war with Uber
that was rapidly closing in with its
own ride-sharing and low-fare ser-
vices. “Micro has proved the need
for a pocket-friendly economical AC
cab ride in small and large markets
alike,” a spokesperson for Ola said
in an email. “Ola’s higher-end cate-
gories Ola Prime and Ola Lux have
also seen phenomenal response
from discerning users.”

At least 75% of ‘Micro’ customers
are first-time users of air-conditio-
ned taxis, the spokesperson said.
‘Micro’ is cheaper than Ola’s previo-
us lowest-fare service, Mini.

Between them, Ola and Uber hand-
le an estimated 1 million-1.2 million
rides a day, leaving little room for
other taxi operators. Ola, with
550,000 drivers registered on its plat-
form, says it commands 70% of the

market; Uber says it has a 50% share.
Both the companies are basing this
on rides completed but haven’t been
able to corroborate their market-
share claims. Enough data isn’t pub-
licly available to independently veri-
fy the numbers.

“A few months ago the gap (betwe-
en Ola and Uber) was closer, but Ola
has stepped up focus on its supply
and customer experience, maintai-
ning its lead,” said an investor in
Ola, declining to be identified.

In March, ET reported that Soft-
Bank-backed Ola was restructuring
its business to step up focus and in-
vestment in its core taxi service af-
ter pulling down the shutters on ex-
periments such as food and grocery
delivery. Since then, it has not just
launched new categories to widen
its scope of offerings but also paid at-

tention to improving customer ex-
perience, such as by providing free
WiFi for customers of its premium
Prime service.

It also has been aggressively inves-
ting in its taxi leasing business, a
key area of focus for CEO Bhavish
Aggarwal.

“Leasing is becoming important
over the long term because that’s
how one can lock in supply without
giving incentives (to drivers),” said
a person familiar with the develop-
ment. Both Ola and Uber use up a

Focus on Micro, New Cities 
Keeps Ola in Pole Position 

Netizens Love to Shop
Online commerce is an absolutely mainstream activity 
among the world’s internet users and a report shows 
that Germany has the most enthusiastic online shoppers. 
85% of online adults in Germany say that they’ve recent-
ly bought a product on the internet, with the figures re-
maining remarkably even across all age, gender and in-
come breaks. In China, 84% of the world’s largest online 
population are buying products over the internet, as are 
over 80% in India.
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While using particular 
software, users keep 
getting constant pop-
ups to upgrade or buy a 
premium version of it. 
This procedure is car-
ried out by a nagware.

Nagware
Jargon Buster

insanity but I accept 
insanity as the cost 
of doing business in 
this market

JIM CRAMER
@jimcramer

Tweet OF THE DAY

Quick Byte ANIRBAN BORA

81.5 m
Smartphones sold by 
Samsung globally in Q1 
of 2016, according to 
research firm IC Insights

Napster is 
Coming Back, 
In a Way

Tech Buzz

Do you remember Nap-
ster — the popular file 
sharing service of the 
late ’90s? Napster made 
mp3s popular, but was 
shut down in 2002 be-
cause of  copyright in-
fringement. Now, Rhap-
sody, which acquired 
the assets of the com-
pany in 2011, is bringing 
back the name and will 
be using it for its music-
streaming service.

After bugging smart-
phones, a mobile lock-
screen ransomware is 
now threatening Android-
powered Smart TVs, secu-
rity software firm Trend 
Micro said Wednesday. 
Ransomware is a malware 
that renders the victim’s 
computer or specific files 
unusable and demands a 
ransom from the victim in 
return for a cryptographic 
key which can be used to 
restore the computer or 
decrypt encrypted files. 
The latest variant of 
“FLocker” is a Trojan that 
pretends to be US Cyber 
Police or another enforce-
ment agency.  — IANS

Ransomware 
Threatening 
Android TVs

Eric Newcomer

San Francisco:Uber Technologi-
es’s insatiable appetite for capital is
driving it toward the market for
high-yield debt.

The ride-hailing company is
seeking to raise $1billion to $2
billion in a leveraged loan, said a
person familiar with the matter.
Uber is working with Morgan
Stanley and Barclays on the pro-
posed deal, the person said.

Discussions are ongoing, and the
plans could fall apart, said the
person, who asked not to be named
because the discussions are private.
Barclays, Morgan Stanley and Uber
declined to comment.

As Uber expands around the globe

at a rapid pace, the San
Francisco company is
spending aggressi-
vely. Nowhere is
that more appa-
rent than in China,
where Uber has
pledged to spend at
least $1billion a
year to take on local
rival Didi Chuxing.
Last month, Apple
invested $1billion in
Didi. While Uber is losing
money in China, the compa-
ny said its business in the US
and Canada is profitable,
even as it faces a price war at
home with Lyft.

Uber is not in danger of
running out of money anyti-

me soon. After
raising $3.5 bil-

lion from Saudi
Arabia’s sove-

reign wealth
fund this
month,

Uber said it
has more than

$11billion on its balance sheet,
including cash and convertible
debt. The amount doesn’t include
the high-yield loan it’s seeking now. 

Earlier on Tuesday, Jeff Holden,
the chief product officer at Uber,
said the ride-hailing industry
would change “when the money
train stops.” — Bloomberg

Uber Looks to Raise $2 billion in Debt
Ride-hailing company is working with Morgan Stanley, Barclays for a leveraged loan

Piggybank Roundup of top funding
stories of the day

Priyanka.Sangani
@timesgroup.com

Pune: Greytip Software, a cloud-
based HR and payroll processing
company, has raised .̀ 35 crore in a
Series-B funding round from
New Enterprise Associates
(NEA) and Blume Ventures. Fol-
lowing this, Tarun Sharma, ma-
naging director — India, NEA
and Karthik Reddy, managing
partner, Blume Ventures, will jo-
in the board of Greytip Software,
said CEO Gireesh Rowjee. 

“Greytip has been a pioneer in
developing an SMB-centric solu-
tion that is a leader in India alrea-
dy in its space. Scaling this to
both large enterprises now and
regional markets across Asia, we
are very excited to deepen our in-
vestment into Greytip after be-
ing their first believers a couple
of years ago.” said Blume Ventu-
res’ Reddy. The fund had earlier
invested an undisclosed sum in
the company in 2013 in its Seri-
es-A round.

Rowjee said that the funds wo-
uld be used primarily towards
enhancing the existing product,
and to reach out to a larger seg-
ment of the market. The compa-
ny provides a cloud-based solu-
tion, greytHR, to small and medi-
um enterprises to manage their
payroll and other human resour-
ce processes online, focusing on-
ly on the technology and not the
services side of the business. At
present, it has 3,000 paying custo-
mers with another 600 using it on
a trial basis across 60 cities and
aims to take this to 10,000 organi-
sations over the next 18 months. 

“What impressed us was that
GreytHR team has demonstrated

their ability to achieve tech lea-
dership and gain meaningful
scale in the SaaS-based HR and
payroll market in India in a short
span of time. Their deep presen-
ce in the Indian market makes
them an ideal platform to benefit
from the digitisation of enterpri-
ses in India, irrespective of com-
pany size, sector or location,” sa-
id NEA’s Sharma 

Greytip Raises
.̀ 35 cr from NEA &
Blume Ventures

In the Cloud
Tarun Sharma and Karthik 
Reddy will join the board of 
Greytip Software

FUNDS TO BE 
USED FOR GREYTIP’S 

NOS

Blume Ventures had earlier 
invested an undisclosed sum 
in the company in 2013

Enhance ex-
isting product
To reach out 
to a larger 
segment of 
market

3,000 Paying 
customers

600 Trail 
customers

KARTHIK REDDY
Managing Partner, 
Blume Ventures

Greytip has been a pio-
neer in developing an
SMB-centric solution
that is a leader in India
already in its space

Shashwati.Shankar
@timesgroup.com

Bengaluru: Clean-tech fund In-
fuse Ventures has invested .̀ 6
crore of equity funding in home
automation and energy manage-
ment solutions provider Silvan
Innovation Labs. The company
plans to expand into the busi-
ness-to-consumer segment, after
catering to business-to-business
players including real estate de-
velopers such as Lodha Group
and Tata Housing Developing
Company. 

Silvan Innovation Labs will use
the funds for marketing and crea-
ting new home automation pro-
ducts in select segments such as
energy management.

The startup, which has raised a
total of .̀ 13.5 crore since its
launch in 2008, has unveiled four
new smart-home consumer pro-
ducts that it has been working on
for the past two years. These in-
clude CBell, a WiFi video door-
bell, which calls the owner’s pho-
ne when the doorbell is pressed,
and Secure, an app-enabled secu-
rity system, which secures the

home against unwanted intru-
sions including safety hazards
such as gas leakages and fires. 

“We also have entertainment
oriented products like the zPly,
which is a digital music zoning
system that streams and plays
centrally stored music anywhe-
re within the house, and Lumos,
an easy retrofit light automation

which can auto-
matically dim
and brighten
lights in diffe-
rent parts of the
house through a
few taps on a
smartphone;
this can also be
used through
conventional
switches,” said

Avinash Gautam, CEO of Silvan
Innovation Labs. 

The company plans to introdu-
ce these products in 5,000 retail
stores across India over the next
six months. Gautam said that the
company’s USP is that its pro-
ducts are cost effective, with a
price range of .̀ 12,000-50,000, re-
sulting in traction in tier-2 and ti-
er-3 towns.

Silvan Gets a Fresh
‘Infuse’ of Funds
Co raises .̀ 6 crore from Infuse Ventures

Future Proof
`13.5 cr
Total funds 
raised by 
Silvan

FUNDS RAISED 
EARLIER

`8 cr Reve-
nue of co 
last year

`8,000 cr
Market size of 
home automa-
tion in India

`3.5 cr From 
Chennai Angels

`4 cr
From DIPP

The company
plans
introduce
products in
5,000 retail
stores across
India over the
next six
months 

Our Bureau

Bengaluru: The long-awaited Go-
ods & Services Tax (GST) Law,
which was expected to resolve the
tax issues faced by online market-
places, could end up increasing
compliance costs for them and also
create working capital issues for
sellers on their platform.

The proposed “Model GST Law,”
which awaits legislative clearan-
ce, says that online marketplaces
will have to deduct taxes directly
on the total sales made by mer-
chants on their platforms and pay
it to the government. Till now, onli-
ne marketplaces passed on the pa-
yments made by customers to sel-
lers after deducting their commis-
sions and fees (such as for logistics
or advertisement.)

Tax experts and online market-
places feel that this will put the
burden of compliance and admini-
stration on the ecommerce compa-
nies, which may hurt both their
and sellers’ margins.

While Flipkart, India’s largest
online marketplace, welcomed the
new law, it also said that the provi-
sions would put sellers on its plat-
form at a disadvantage as compa-
red to brick-and-mortar retailers.

“A specific proposal in the draft

law relating to tax collection at so-
urce will prove to be detrimental to
lakhs of small and medium sellers
who do business on ecommerce
platforms. This clause, which is
not applicable to offline sellers,
will hurt the working capital requ-
irement for these sellers as they
work on small margins to provide
affordable rates to consumers,”
Flipkart said in an emailed state-
ment.

Players like Shopclues, which is
valued over $1 billion and has 5
lakh registered merchants, are
closely watching the roll out and
execution of the policy.

“We are cautiously optimistic
about it, especially in our context
as the current draft does not add-
ress needs of marketplaces clear-

ly,” said Radhika Aggarwal, chief
business officer at ShopClues.
“Unless the government puts a ro-
bust digital infrastructure in pla-
ce, compliance will put undue
pressure on small businesses and
us. We also really hope that state-
level entry taxes and octroi taxes
will be abolished enabling SMEs to
service consumers from across
their state more efficiently.”

Online marketplaces have been
waiting for the GST law to help
them resolve tax conflicts with va-
rious states like Uttar Pradesh,
Karnataka and Gujarat who were
coming up with new laws to tax on-
line sales. Players like Flipkart,
Snapdeal and Amazon had stop-
ped selling products worth over Rs
5,000 in UP owing to tax issues with
the government. But under GST,
tax collected will be paid to the con-
suming states by the government.

The GST law is likely to bring on-
line marketplaces, including tho-
se selling services, under a tigher
tax net. “If the merchant sells go-
ods directly to the consumer, and
no one declares it, there is a grea-
ter threat of evasion in ecommer-
ce transactions,” said Sachin Me-
non, partner and head of indirect
tax at KPMG India, who said this
provision has been introduced to
make the law foolproof. 

Not Just Cong, Etailers too Hate
GST as they Face Compliance Load
Experts feel burden of compliance and administration will fall on online marketplaces

Adding it Up
The proposed bill says that 
online marketplaces will have 
to deduct taxes directly on the 
total sales made by merchants 
and pay it to the government

Till now, online marketplaces 
passed on the payments made 
by customers to sellers after de-

ducting their commis-
sions and fees (such as 

for logistics or ad-
vertisement.)

FLIPKART

A specific proposal 
in the draft law relating 
to tax collection at 
source will prove to be 
detrimental to lakhs of 
small and medium sell-
ers who do business on 
ecommerce platforms

Payal.Ganguly
@timesgroup.com

Bengaluru: Online budget ac-
commodation company Stayzilla
has appointed Chandramouli Go-
palakrishnan, former director of
products at Goibibo, as vice-presi-
dent of products, soon after it na-
med former Twitter director Pan-
kaj Gupta as chief product officer.

The company is looking to streng-
then its position in the homestay
business after it raised $13.5 mil-
lion from existing investors.

“The ratio of senior managers to
young talent in the team is skewed.
We are looking to correct that and
will also be onboarding a head of

marketing soon,” said Yogendra
Vasupal, chief executive of Inasra
Tech, which owns Stayzilla.

Previously headquartered in
Chennai, the company recently
consolidated its product and engi-
neering teams in Bengaluru.

The appointments come at a time
when the share of alternate stay
segment on the online platform
has grown to 45% from 6% in Sep-
tember last year. 

“We take time to verify properti-
es. About 70% of our properties in
the homestay segment are sourced
at town halls we conduct periodi-
cally, which go live in three days,
while individual posts take eight
days to go live,” said Vasupal.

Homestay policies in different
states need to be aligned for ease of
operations, he said.

The company is planning to
launch new products for homestay
including a chat-based platform
and additional features for ma-
king it more cost efficient. 

Former Goibibo director Gopalakrishnan to be VP-products 

Stayzilla Adds Another Brick to Base

MORE ROOM

The share of al-
ternate stay seg-

ment on the online plat-
form has grown to 45%
from 6% in September
last year
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IT’S A CROWDED PATH

Higher-end categories — Ola Prime and Ola Lux — have also seen very good response

RIDE WARS

Ola claims it commands
70% of the market while
Uber says it has 50%

significant portion of the money ra-
ised from investors on offering large
incentives to drivers much above
the fares they earn.

Ola is taking lessons from Didi on
how to battle Uber, the world’s lar-
gest taxi service. Didi not just domi-
nates over Uber in its home market
but is also leading a global alliance
against it. Ola is a part of this allian-
ce and its founders Aggarwal and
Ankit Bhati visited Didi in China in
February to formulate a strategy to
take on Uber, according to people
aware of the development.

Uber’s strategy in price-sensitive
India has been to go low-cost. “We
have shut down (the premium) Uber
Black and Uber XL in many cities,”
Uber India head Amit Jain told ET
in an earlier interaction.

Uber declined to comment for this
story. The BCCL Group, which pub-
lishes The Economic Times, holds a
minority stake in Uber.

“Ola is fully aware that it can’t af-
ford to lose market share,” said Ja-
spal Singh, founder of transport-fo-
cused Valoriser Consultants. “It
will be difficult for them to get it
back. Uber has a strong financial
platform and is putting money (into
India) aggressively.

While Ola has cash to sustain anot-
her 24 months, according to two so-
urces who chose to be unnamed, the
company has initiated internal dis-
cussions to raise a fresh round of
funds. “Ola is back in the market to
raise money at a $4.5-billion valua-
tion (unchanged from its current
pre-money valuation),” one of them
said. “Didi will participate in this
round. The amount (being raised)
maybe between $500 million and
$700 million.”

FB Wants to
Handle SMSes

New York:Face-
book is integrating
SMS texting into
Messenger for

Android in an effort to be-
come the main text feature on
these devices. This means
Android users would be able
to select if they want to send
and receive SMS texts within
the Messenger App, which
would remove the need to
switch between different
screens on the phone in order
to communicate. This feature
is now available for most
Android devices around the
world. Facebook tried some-
thing similar in 2012 but
pulled the service in 2014. — BI

Rival Didi now Valued at $28 b
HONG KONG Didi Chuxing has raised $4.5 billion in a round of
funding that values it at close to $28 billion, according to
people familiar with the situation. Didi’s newly-earned valua-
tion would make it the world's third-largest privately backed
young company, surpassing Airbnb. It closed its latest round

of funding with the help of Apple and prominent Chinese investors,
including the nation’s top life insurer. — Bloomberg

TAX SEASON

IS COMING


